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What is a Niche 

It’s a specific industry…  

•Marketers selling to 
consumers (B2C) 

•Marketers selling to  
other businesses (B2B) 

Niche business consulting is 
the fastest-growing industry; 
5.9% increase through 2016. 
(Inc. Magazine) 

 



5 Advantages of a Niche 
The niche-industry 
copywriting specialist...  

• Stands apart with value 

• Aligns with clients as a  
true partner/colleague 

• Is found more often! 

• Gets more work 

• Charges higher fees 

 



Hot Niche Markets 2013 

U.S. Health Care 

• Highest-grossing industry 

• Growth in digitized medical 
records, e-prescription 
programs, and online 
hospital communication 

• Other sub-niches: 
equipment, home care, 
specialty care, insurance, 
alternative, adaptive 



Hot Niche Markets 2013 

U.S. Health Care Jobs 9/18/12 

•Medical Writer/Copywriter  
Health Diagnostic Laboratory, Inc. 

•Marketing Copywriter & Editor 
Wellcare 

•Copywriter  
St. Jude’s Children’s Research Hospital 

•Copywriter  
Pacific Dental Services 



Technology 

• 27-53% projected annual 
growth; on track 

• Demand for solutions: 
paperless businesses, 
cloud solutions, mobile-
friendly, online access to 
everything 

• Sub-niches: industry-
specific software, apps 

Hot Niche Markets 2013 



Hot Niche Markets 2013 

Technology Jobs 9/18/12 

• Copywriter/Video Specialist  
Sage Products, Inc. 

• Web Copywriter 
Peri Software Solutions 

• Sr. Copywriter  
Tech Data 

• Copywriter  
Electronic Arts 



Financial 

• Financial marketing spend 
up by 4% since last year 

• The economy has created 
a new way of dealing with 
money: banking, planning, 
borrowing, investing 

• Marketers plan to focus on 
social media and online 
advertising. 2012 Bank & Credit 
Union Marketing Survey 

Hot Niche Markets 2013 



Hot Niche Markets 2013 

Financial Jobs 9/18/12 

• Content Editor & Copywriter 
JPMorgan Chase 

• Growth Investing Newsletter Writer 
Wyatt Investment Research 

• Copywriter 
MetaBank 

• Corporate Copywriter  
Primelending 



College & Education 

• $312 billion 

• Colleges are spending  
23-40% of their budgets on 
marketing and advertising 

• Sub-niches: private 
preschool franchises, prep 
schools, SAT materials, 
programs, online schools 

 

Hot Niche Markets 2013 



Hot Niche Markets 2013 

College & Education Jobs 9/18/12 

• Copywriter 
The Learning House 

• Copywriter/Writer 
American University 

• Marketing Communications Writer/Editor 
University of Chicago 

• Digital Copywriter, Marketing and Communications  
Columbia University 



Hot Niche Markets 2013 

Sports & Fitness 

• $422 billion (sports apparel 
expected to exceed $126 
billion by 2015) 

• Professional and collegiate 
teams and clubs 

• Local amateurs/hobbyists 

• Sub-niches: products, 
clothing and programs,  
fitness centers 



Hot Niche Markets 2013 

Sports & Fitness Jobs 9/18/12 

•Action Sports Copywriter 
Eastbay 

•Junior Copywriter 
Holabird Sports 

•Ecommerce Content Coordinator  
Dick’s Sporting Goods 

•Junior Copywriter 
Equinox Fitness 



Retail 

• Online retailing will hit 
$200 billion in 2012 

• $83.8 billion in back-to-
school this year 

• Mobile retail $15 billion 

• Facebook advertising at 
$63 million this year 

(Internet Retailer) 

Hot Niche Markets 2013 



Hot Niche Markets 2013 

Retail Jobs 9/24/12 

• Nordstrom 

• Brookstone 

• BCBG Max Azria Group 

• Chanel 

• Bath & Body Works 

 

• Office Depot 
 

• Frontgate 
 
• Style Network 
 
• Shade Store 
 
• Ralph Lauren Media 
 
• Benefit Cosmetics 



How to Establish Yourself  

• Identify a strong  
niche market  

• Create a unique  
brand identity to  
appeal to marketers 

• Follow proven  
marketing methods to 
promote your business 

 



 Strong Niche Market Indicators  
• Manta.com search 

• Job searches 

• Trade associations 

• Sub-niches: B2B, B2C 

• Healthy marketing budgets 
(advertising, exhibits) 

• News buzz 

 



Unique Brand Position/Promise  
PetCopywriter.com 

•Promise:  
Race ahead of the pack 

•Services:  
Certified SEO Copywriter and 
web content consultant for the 
pet-vet industry 

•Position: 
Pet industry knowledge and 
copywriting skills 



Proven Method #1  
Optimized website:  
what’s in it for visitors,  
use keywords 

•Home 

•About 

•Services 

•Clients/Samples 

•Contact 

 



Proven Method #2  

Referrals & Alliances 

• Previous employers 

• Colleagues 

• Friends from college, other 

• Graphic designers 

• Web developers 

• Consultants and others 



Proven Method #3  

Blogging 

• Use keywords 

• Be a helpful guide, giver 
and curator 

• Talk to the niche marketer 

• Encourage readers to 
subscribe, comment, share 

• Post everywhere 



Proven Method #4  
Social Networking:  
start with LinkedIn 

• Profile yourself as a  
niche copywriter 

• Take advantage of all 
profile tools 

• Connect with everyone 
relevant 

• Join the conversations 



Proven Method #5  
Trade Associations 

• Meet potential clients 

• Connect with referral 
sources, allies, event 
planners, publishers 

• Collect industry  
knowledge; find out  
who the leaders are 

 



Bonus Method 

Write a book! 

• Bob Bly inspiration 

• Instant credibility 

• Opens doors in surprising 
ways 

• CreateSpace.com and 
Amazon make it easy 

 



Results 

Within a few weeks, I was…  

•Dominating Google searches 

•Contacted by great companies I didn’t even know about 

•Submitting proposals for interesting work 

•Winning proposals at great rates 

•Becoming known in the industry as a go-to authority 

•On my way to a rewarding and fun path 



Go for it! 

• Find a strong industry you love 

• Declare a launch date 

• Position yourself 

• Use proven methods 

• Track what works 

• Do something every week 

 



The Fastest Way 

• Complete roadmap 

• Worksheets and checklists 

• Examples of all my  
marketing efforts 

• www.awaionline.com/niche
-yourself/p/  

• pam@contentclear.com 

http://www.awaionline.com/niche-yourself/p/
http://www.awaionline.com/niche-yourself/p/
mailto:pam@contentclear.com

	Niche Opportunities �for Copywriters in 2013��5 Top Ways to Attract Business�
	What is a Niche
	5 Advantages of a Niche
	Hot Niche Markets 2013
	Hot Niche Markets 2013
	Slide Number 6
	Hot Niche Markets 2013
	Slide Number 8
	Hot Niche Markets 2013
	Slide Number 10
	Hot Niche Markets 2013
	Slide Number 12
	Hot Niche Markets 2013
	Slide Number 14
	Hot Niche Markets 2013
	How to Establish Yourself 
	 Strong Niche Market Indicators 
	Unique Brand Position/Promise 
	Proven Method #1 
	Proven Method #2 
	Proven Method #3 
	Proven Method #4 
	Proven Method #5 
	Bonus Method
	Results
	Go for it!
	The Fastest Way

